
E D I T O R I A L

Dear Hosts, Dear Holiday Apartment 
Owners,

Visitor’s taxes are to be increased in the 
municipalities of Saanen, Gsteig and 

Lauenen with effect from 1 November 
2020. Even in times of the coronavirus it 
is enormously important to invest in the 

future. As competition across the  
Alpine region continues to increase in 

step with our guests’ growing needs, we 
are called upon to continually improve 
and expand our tourist offer. We also 

need to take account of the foreseeable 
impact of global warming. So in addition 

to maintaining an interesting and  
appealing winter offer wherever possible, 
we must endeavour to develop and offer 
additional tourist products that are not 

as heavily reliant on snowfall levels.
In accordance with regulatory stipulations, 

the money raised through visitor’s  
taxes is to be used exclusively to finance 

measures intended for our guests, in 
other words: you. Over the next few 

years concrete projects are therefore 
planned or in preparation in such areas 

as tourist infrastructure,  family adven-
tures, digitalisation, and public trans-

port. We firmly believe we will be able to 
offer a genuine value added as a result, 

in keeping with the needs of our guests.
We thank you for your support  

and your trust.

Oliver Waser,

Chairman, Gstaad Saanenland Tourismus

M A I  2 0 2 0 

Visitor’s Tax-News

Key points at a glance
The Saanenland municipalities have 
responded to the request to increase  
visitor’s taxes made by Gstaad Saanen-
land Tourismus (GST) in autumn 2019. 

• Visitor’s taxes in Saanen, Gsteig and  
 Lauenen are to be increased on 
 1 November 2020. 
• This decision falls within the remit  
 of the municipal councils. 

• Visitor’s taxes are to be earmarked 
	 specifically	for	the	purposes	of	 
 operating and developing tourist  
 projects and information services in  
 the villages in question. 
• Visitor’s taxes were last adjusted on  
 1 November 2007. 
• The funds are to be used exclusively  
	 for	the	benefit	of	guests,	not	for	 
 advertising purposes.

INDIVIDUAL VISITOR’S TAX (PER NIGHT) PREVIOUSLY FROM 1.11.20

5* hotel 4.20 5.60

4* hotel 3.60 4.90

3* hotel, other hotels, youth hostels 3.00 4.40

Group accommodation & campsites 2.20 3.20

New visitor’s tax levy using the example of Saanen

FOR MORE INFORMATION:

www.gstaad.ch/regulations

ANNUAL FLAT RATES PREVIOUSLY FROM 1.11.20

Basic tax for 1st room 200.00 295.00

Per additional room 150.00 220.00



W I N T E R

Cross-country skiing trails  

Cross-country centre  
(changing facilities, showers, WC)  

WC hut  

Winter hiking trails  

Snowshoe tours

Investment costs through to 2024 
CHF 1,200,000  

Annual costs financed  
through the visitor’s tax 

CHF 200,000

Example: 

Artificial snow-making facilities for 
cross-country skiing trails

Cross-country skiing is very much  
on-trend. But the warm winters of recent 
years have pushed back the early opening 

of our cross-country trails.

The aim is to open a high-quality  
cross-country trail in the Saanenland 
as early as December, alongside the 

 Sparenmoos and Glacier 3000.

A test phase with artificial snowmaking 
has been underway on the Schönried–

Saanenmöser cross-country trail in recent 
months. Its outcome will provide the basis 

for a detailed quality assurance concept 
and the implementation of the appropriate 

measures.

Novel guest experiences

At Destination Gstaad, tourism had recovered 
from	the	financial	crisis	(2008)	and	the	shock	
of the Swiss franc exchange rate adjustment 
(2012). In fact, over the winter season, it was 
even at an all-time high – that is, until a small 
virus brought the travel industry worldwide to 
a complete standstill. In the past, our region 
has often led the way in demonstrating how to 
emerge stronger from a crisis, namely by  
investing. It’s something Destination Gstaad 
is still planning to do, despite the Corona 
crisis; after all, the challenges we face are not 
likely to get any smaller. If our resorts are not 
to run out of guests, it is important that families 

feel at home when holidaying there. Later on, 
as adults, children will often return with their 
own children to the places they hold dear in 
their memories. There is, however, a distinct 
lack	of	family	offers	throughout	the	region,	
which is why Destination Gstaad is planning 
to	expand	those	offers.	And	while	climate	
change poses additional challenges such as 
warmer and shorter winters, it also provides 
opportunities such as pleasant temperatures 
in summer and golden autumn days. Desti-
nation Gstaad therefore needs to adapt and 
develop if it is to seize these opportunities and 
meet the challenges.

S U M M E R

BBQ areas 
Pleasure spots 

Summer adventures 
High-quality measures for the trail network 

Bike trails

Investment costs through to 2024 
CHF 5,000,000 

Annual costs financed  
through the visitor’s tax 

CHF 150,000

Example: 

High-quality measures for the trail network

Locals and guests alike delight in hiking 
and/or biking through our beautiful natural 
scenery. However, the quality of the offer 

is dampened somewhat by annoying fence 
crossings, steps, multiple trail routings due to 
insufficient drainage, and the resulting  erosion 

and other problems. The overall quality is 
therefore to be improved through various 

measures in co-operation with the region’s 
municipalities. The first of those measures is 

to be implemented as early as 2020.

“Our guests come here 
to enjoy an attractive and 

high-quality offer. It is up to 
us to take that offer to the 
next level – and sustain it.”

Flurin Riedi,  
Managing Director, GST

WHAT WILL THE VISITOR’S TAXES BE USED FOR?



Building on what’s already in place 
GST and its partners have pored over the 
strategy	for	the	next	five	years	and	come	
up with an overall concept. The region is 
keen to proactively develop the range of 
products	on	offer,	so	that	there	is	a	lot	to	
do during all four seasons. It is also aiming 
to take family-based experiences to a new 
level, implementing attractive indoor and 
outdoor activities this year already. Digi-
talisation has not sidestepped the tourism 
industry either; on the contrary, it is im-
portant to keep apace of the new require-
ments. GST and its partners will therefore 

be launching a digital guest card. The idea 
is also to make public transport even more 
readily accessible to guests holidaying in 
the region.

Achieving our objectives together 
It’s important to know that the investment 
costs	for	these	projects	will	be	covered	first	
and foremost through contributions from 
partners, sponsors, and the municipalities. 
Specific	applications	for	funding	are	to	
be submitted individually to the relevant 
offices.	A	large	part	of	the	tourist	infra
structure at Destination Gstaad is main-

tained and operated by GST. And more 
financial	resources	are	needed	in	order	to	
guarantee the quality of these facilities 
and amenities. The increase in visitor’s 
tax is expected to generate an additional 
CHF 1.1 m, i.e. around 40% more than the 
	previous	CHF	2.8	m.	

The	visitor’s	tax	levied	as	a	result	is	to	flow	
directly back into the region. The innova-
tions will serve to attract new guests and 
retain our existing guests as the region 
remains as attractive as ever.

G S TA A D  C A R D

Digital guest card 
Further development of existing offers

Easy access to tourist services

Annual costs financed  
through the visitor’s tax 

CHF 500,000

Example: 

Digitale guest card

The inclusion of various services is being 
reviewed as part of the further  

development of the guest card. In future, 
holidaying guests are to benefit from easy, 

practical access to our tourist services, 
which means they will be able to travel 

around the region, hassle-free. This in turn 
will serve to boost the region’s  

sustainability.

“ SA A N I L A N D” FA M I LY O FFE R

Pooling of family-based offers under  
the “Saaniland” label

Saani, the little mascot

Saani’s adventure trails

“STATION” indoor offer

Play areas

Investment costs  
CHF 1,000,000

Annual costs financed  
through the visitor’s tax 

CHF 200,000

Example: 

Saani’s adventure trails

Together with GST, the Gstaad, Saanen, 
Schönried and Saanenmöser village  

organisations have launched two  
adventure trails (Saanenmöser–Schönried 
and Gstaad–Saanen), thereby broadening 

the family-based offer.

The projects are shortly to be implemented. 

WHAT WILL THE VISITOR’S TAXES BE USED FOR?



In our interview Michel Zysset, Head of 
Infrastructure & Projects at Gstaad Saanen-
land Tourismus, explains how visitor’s tax 
receipts are to be used.

The visitor’s tax is to be increased by  
40 per cent on average. Why so much?
The visitor’s tax at our destination has 
remained unchanged since 2007; given the 
infrastructure measures now pending, it 
needs to be adjusted. If we are to sustainably 
cover additional annual maintenance and 
operating costs, we have to assume an an-
nual	financial	requirement	of	around	CHF	
1.1 m. We will achieve a real improvement 
in the quality of the tourist infrastructure 
and	be	able	to	offer	our	guests	a	sustainable	
value added.

What will be the first project to be implemented? 
We	are	planning	to	implement	the	first	of	
our	“bad	weather”	and	family	offers	at the 
end of this year. As part of our “Saaniland” 
concept, we will create new adventure 
trails and open our “STATION”, a work-
shop for children to tinker away. We’re also 
taking a proactive approach to our winter 

offers.	As	the	snow	line	steadily	recedes	to	
higher elevations, we will site our winter 
hiking trails further up, improving the 
quality of our cross-country skiing infra-
structure. We will also look at measures 
for preparing our hiking and cross-country 
skiing trails despite the lack of heavy 
snowfall and ice. All this means additional 
expenditure compared with our previous 
offer.	Our	aim	is	to	nurture	the	quality	of	
the infrastructure in a “Gstaad-Like” way, 
with meticulous attention to detail and an 
eye to the future. The potential is huge, so 
we’re looking forward to it.

What sort of costs will be paid for through 
the visitor’s tax with regard to the “Saani-
land” family offer and cross-country skiing? 
The adventure trails and the “STATION” 
children’s workshop will mean maintenance 
and repair costs and also additional annual 
operating costs. And for cross-country 
	skiing,	those	costs	relate	to	artificial	snow-
making. This means we need to cover our 
water,	electricity	and	staff	costs	with	the	
revenue raised through the visitor’s tax. 
We want to make progress together; we 
want to go on improving the quality of our 
offer	so	guests	feel	at	home	here,	at	one	of	
Switzerland’s most beautiful resorts, and 
choose to come back. That entails addi-
tional investments in our summer, winter 
and  “Saaniland”	family	offers	and	in	overall	
comfort and convenience. We’re right in the 
middle of the development process, and it’s 
tremendous fun. And soon, our guests will 
be	able	to	see	the	first	results	for	themselves.	

E XC E R P T FRO M TH E V I S ITO R ’ S 
TA X  O R D I N A N C E  F O R  T H E 

M U N I C I PA L I T Y  O F  S A A N E N 

Art.1
1 The municipality of Saanen (EWG)  

levies a visitor’s tax. 

2 The net revenue from this tax shall  
be used exclusively to finance our tourist 
information service and tourist facilities 

and events in the best interests  
of our guests.

 
3 It shall not be used either for tourist 
advertising or for financing any other 

municipal activities.

The Visitor’s Tax Ordinances for the 
Municipalities of Gsteig and Lauenen are 

identical.

“Our aim: to make progress together” 

Andrea Riggenbach
Deputy Managing Director,

Head of Financing
+41 33 748 81 89

kurtaxen@gstaad.ch
www.gstaad.ch/regulations

IF YOU HAVE ANY QUESTIONS OR 
QUERIES, PLEASE CONTACT:

P U B L I C  T R A N S P O R T  R U L E S !

"Thanks to the increase in appropriations 
our guests will be able to benefit from an 

even better equipped infrastructure offer. 
Many exciting tourism projects are due to 
be realised very soon. They are certain to 
make our guests’ stay in the region even 

more enjoyable!" 

Toni von Grünigen

Municipality Chairman  
Saanen

S A A N E N L A N D  I S  U P  T O  DAT E 

"A well maintained, high-quality tourist 
infrastructure is extraordinarily important 

for our region. Thanks to the increase 
in the visitor’s tax we are able to go 

on  developing it and keeping it in peak 
 condition." 

Christof Huber

Chairman, Hoteliers’ Associationn  
Gstaad-Saanenland

A L L  H A N D S  O N  D E C K

"The increase in the visitor’s tax is 
necessary because we need to expand 

Destination Gstaad’s infrastructure. All 
beneficiaries must make a contribution, 

and that goes for our guests, too." 

Ruedi Kistler

Chairman, Village Organisation

Gsteig
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